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A Marketing Proposal for: 

SECRETAC
Prepared for: Mike Merrill
By: Adrian Hart, Sales Manager
KBLJ/KTHN Radio
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[image: image3.jpg]her"y

PO




The Goal:

The goal of the advertising campaign outlined in this proposal is to gain positive Top of Mind Awareness for recruitment and retention of EMTS providers. This will be achieved by sharing your message with our listenership during the Morning News, and during This, That, & the Other which are community affairs programs that we simulcast on KBLJ AM 1400 and KTHN 92.1 FM. To cover the Lamar/Springfield market we will position the messages during the Morning News and Anything Goes which are also community affair programs simulcast on KLMR FM and KLMR AM. Simply put, Top of Mind Awareness equals market share. The key to advertising effectively is consistency. These marketing plans will increase top of mind awareness among the target demographics consistently with a message every business day of the year.

Plan 1:
KBLJ 1400 AM/KTHN 92.1 FM
30-second ad once between 7 a.m. and 9 a.m. (programming is simulcast)
Monday through Thursday.


$7.00 X 1 plays X 4 days per week = $28.00 per week


(As added value KBLJ will match 20 percent of your schedule with one ad aired during the same time frame on Fridays at no cost to your organization, however, this requires a min. 13, 26, or 52 week agreement).



KLMR AM/KLMR FM
30-second ad once between 7 a.m. and 9 a.m. (programming is simulcast)

Monday through Thursday.


$7.00 X 1 plays X 4 days per week = $28.00 per week


(As added value KLMR will match 20 percent of your schedule with one ad aired during the same time frame on Fridays at no cost to your organization, however, this requires a min. 13, 26, or 52 week agreement).

Total:
$56 per week X 13 weeks = $728.00

($182.00 added value)
$56 per week X 26 weeks = $1,456.00
($364.00 added value)
$56 per week X 52 weeks = $2,912.00
($728.00 added value)
Summary:

These marketing plans will position SECRETAC in a high volume listening period at a low cost. Also this would be a regular contract, so there is no limit on copy change (within reason) and under this agreement we would bill you monthly. I would also like to remind you that these proposals may be used simply as a starting point for discussion and may be modified to better suit your needs and/or budget. Thank you for your time and consideration.
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